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Hoy se presenta la segunda edicion
del festwal «Madrld de Cine»

: enta madrﬁena, Esperanza Aguirre, vla actrlz Car-
menMayra, como anadrinas del certamen, presentan hoy la
seggggﬂa edlclon de Madrid.de Cine. Spanish Film Screenings,
cuyﬁ”’ etlvo es. £omentar 1 5 ventas internacionales del cine

! X nia° prensa internacional. Se trata de
una’i’_#}giaﬁi’.a ;T'mr 1a Federacion de Asociaciones de
t &ﬁles Espafioles (FAPAE) con el regpaldo
dela Comﬂuidéd’ﬁe Madrid, a través de sus Consejerias de
Economia e Innovacién Tecnolégica y de Cultura y Deportes, y
del Avuntamiento de Madrid.
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Aguirre y Carmen Maura presentan
la segunda edicion de Madrid de Cine

Agencia
MADRID _
La presidenta madrilefia, Espe-
ranza Aguirre, ¥ la actriz Car-
men Maura, como madrina del
certamen, presentan hoy la se-
gunda edicidn de Madrid de Ci-
ne. Spanish Film Screenings, cu-
yo objetivo es fomentar las
ventas internacionales del cine

espafiol v promocionarle en la

prensa internacional.

Se trata de una iniciativa orga:
nizada por la Federacion de Aso-
ciaciones de Productores Au
diovisuales Espafioles (Fapae.
con el respalde de la Comuni-
dad de Madrid, a través de su:
Consejerias de Economia e In-
novacién Tecnolbgicas yde Cul-

tura y Deportes, v del Ayunta-

riento de Madrid.

También participan otras ins-
tituciones como el Instituto de

-.Comercio Exterior (Icex), el Ins-

tituto de la Cinematografia y Ar-

tes Audiovisuales, la Cdmara de

Comercio de Madrid, la Confe-

deracion Empresarial de Ma-

drid-CEGE, Madrid Film

Commission v Egeda (Entidad

de Gestion de Derechos de Pra-.
ductores Audiovisuales).




Fecha:  04/06/2007
Seccion: CULTURA
Paginas. 36

Carmen Maura inangura
hoy ‘Madrid de Cine’

MADRID. La presidenta madni-
lefia, Esperanza Aguure, y la
actriz Carmen Maura, como
madrma del certamen, presen-
tan hoy la sepunda edicién de
Madrid de Cine. Spamish Film
Screenings, cuyo objetivo es
fomentar Ias ventas internacio-
nales del cme espariol y promo-
cionarlo mternacionalmente. Es
una imclativa organizada por la
Federacadn de Asonaciones de
Productores Audiovisuales

Espaficles (FAPAE). I}
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La Ley del Cine costara 92 millones

Madrid acoge la Il edici6n de los Spanish Film Screenings, que presentd Esperanza Aguirre

Maria S. Robles

MADRID- La elaboracién del pro-
yecto de Ley del Cine ha obligadoa
hacer un repaso de la situacién de
esta actividad en nuestro pafs. Asf,
como el propio documento revela,
el panorama cinematogréfico en
Espafia «conirasta en gran medida
con el que existe en otros paises
europeos homologables en estos
términosal nuestro». Tanto Francia
como Reino Unido y Alemania de-
signanun volumen presupuestario
muy superior al que se dispensa al
cine espafiol, de modo que el docu-
mento pretende llevar ala practica
unaserie demedidas quefomenten
y contribuyan a la promocién del
séptimo arte «nade in Spain». Esas
medidas, durante su primer afio
de aplicacion, costardn $2.250.000
euros. Una cifra que supone un
incremento del gasto, que asiende
a 25,4 millones de euros més que el
presupuesto que el Ministeric de
Cultura desting para 2007.

De la Ley del Cine y su «cierta
polémica que va desapareciendon,
tal como declaré ayer Pedro Pérez,
el presidente de la Federacion
de Asociaciones de Productores
Audiovisuales Espafioles (Fapae),
se hablé durante la presentacidn
de la segunda edicidn de «Madrid
de Cine», una iniciativa que tiene
como principal objetivo-llevar la
gran pantalla espafiola mds alld de
nuestros confines.

Unacita ineludible

Durantelos dias 10, 11y 12 de junio
secelebrard enla capital el también
llamado «Spanish Film Screenings»,
una«citaineludible», en palabras de
la presidenta de la Comunidad de
Madrid, Esperanza Aguirre, alaque
acudirdn mds de 120 compradores
venidos de toda Europa, Américay
Asia. Lamisién: hacernegocioentre
unos y otros. Si bien el enfoque co-
mercial eseldemdspesoenesteen-
cuentro, el cuttural también cuenta,
de modo que, ademas de proyectar
56 peliculas espafiolas yfacilitar las
reuniones entre los interesados,
se ofrecerdn entrevistas y mesas

redondas en las que participardn
productores, directores yactores.
Con todo ello, explicé Carmen
Maura, que amadrinaré el aconte-
cimiento esteaflo, se quiere superar

Emular el éxito internacional

de «Volvery, «Salvador»,
«Azuloscurocasinegron o
«Ellaberinto del fauno» es el
objetivo, agrandes rasgos, de

la segunda edicién de «Madrid
de Cine». Sibien el afio pasado
acudieron 100 compradores

de 37 paises y se exhibieron
51titulos, este aiio, las cifras
han crecido, aunque todavia
timidamente.Lacantidadno

es muy superior (cinco filmesy
veinte compradores extranjeros
mas), pero, seglin Pedro Pérez,
presidente de Fapae, la calidad sf

Carmen Maura y Esperanza Aguirre hablan tras el acto de presentacién de «Madrid de Cine»

«e] complejo de inferioridad» del
cine espafiol. Cen un presupuesto
de 600.000 euros —amenor que el de
paisesvecinos, perosuficiente para
nosotros», matizdé Pedro Pérez—, se

ha mejorado. «Los compradores
vienen con capacidad de decisién
y ganas de hacer negocion,
explicé ayer. Entre las peliculas
que participaran en esta edicion,
cuyo criterio de seleccion no
encierra un misterio especial
~aquellas que tuvieran los
derechos disponibles, desearan
servendidasy no hubieran
tenido pases previos en otros
mercados, con independencia
de siyahablan sido mostradas
enfestivales de cine—, destacan
«Candida» de Javier Fesser,
«Elcamino de losingleses» de

pretende redoblar e! éxito de la pri-
mera edicién. Eso si, «guardando
fuerzas para todo el proceso parla-
mentario que se avecinar, brome6
el presidente delaFapae.

Antonio Banderas o «Yosoyla
Juani»,de Bigas Luna. Ademds
de los 56 titulos que recibiran
proyeccion, habra otros 150
disponibles enuna biblioteca
improvisada durantelos
«Screeningy. Este es, concluyé
Fernando Lara, director del
Instituto de la Cinematografia

y Artes Audiovisuales (ICAA),

un buen momento parala
internacionalizacién del cine
espafiol, tras el éxito en Cannes
de «El orfanato», de Juan Antonio
Bayona o «La soledad», de Jaime
Rosales.
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Esperanza Aguirre y Carmen Maura.

Madrid:
silencio,
se rueda

INDUSTRIA. Uno de los simbo-
los de Madrid, 1a Gran Via,
ilustra una de las peliculas
del director Mario Camus,
Después del suefio, filmada en
1991. La espina dorsal madri-
lefia ha sido, durante déca-
das, el punto de origen, y de
partida, de tantos y tantos
directores espaiioles que
esperaban ver cumplido el
suefio de que una de sus peli-
culas se estrenara en una de
las salas que jalonan, o mas
bien jalonaban, el gran esca-
parate de la Gran Via. Ahora,
el proposito es distinto. Ven-
der el cine espaifiol, pero al
exterior, y promocionar
Madrid como plato de roda-
je.Llainiciativa, Madrid de
cine, fue presentada ayer y se
plasmard en la exhibicién de
56 peliculasentreel10yel
12 de junio. Ya han confirma-
do su asistencia compracdo-
res de 33 paises.
“Esincuestionable que
toda industria, para crecer,
necesita mirar al exteriory
buscar nuevos mercados”,
explicéd Esperanza Aguirre.
Aqui tienen su sede mds de
300 productoras audiovisua-
les, el 60% de las que traba-
jan en Espaia. A.G.A,

92
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Madrid se
convertira
enescaparate
internacional
del cine espaniol

MABEL AMADO
MADRID. Més de 21.000 perso-
nas empleadas, 300 sedes de’
productoras  audiovisuales,
una factiiracion de 900 millo-
nes de eures annales —mas de
1a mitad del total en Espafia—
"y platé del 75 por ciento de los
rodajes nacionales. Con estos
. datog, no es de extraiiar que
Madrid acoja de nuevo el en-
cuentro «Madrid de Cine. Spa-
‘nish Films Screenings», toda
una plataforma para la promo-
ciom de¥ cine espajiol en el ex-
tranjero. .

Bajéla presidencia de Espe-
ranza Aguirre, la Fedéracion
de Asociaciones de Producto-
res Audiovisuales Espaiioles
(Fapae), organizadoradel even-
to, presentd ayer esta segunda
edicién que serd amadrinada
por la actriz Carmen Maura.
Como records el presidente de

' Fapae, Pedro Pérez, «Madrid
de Cine» es una plataforma pa-
rala venta internacional de ci-
ne espafiol y 1la difusién de éste
en prensa internacional. Para
ello, durante los préximos dias
10, 11 y 12 de junio se celebra-
rén encuentros con mis de 120
compradores europeos, ameri-
canos y asiaticos y se contara
con lapresencia delas diferen-
tes empresas de venta de cine
espafiol, productores, actores
y directoreés espafioles.

Ademas de mesas redondas
v entrevistas con actores y di-
rectores, se proyectara cine es-
pafiol reciente —56 peliculas—
en once salas de los cines Re-
noir ¥ Renoir Princesa. Serén
titulos como «Fado», de Carlos
Saura; «La carta esférican, de
Imanol Uribe; «Bajo las estre-
TNas», de Félix Viscarret, o «El
caminodelos ingleses», de An-

. tonio Banderas.

La regién que mds cine produce
Asi, como reconoci6 la presi-
denta regional, «durante tres
dias, Madrid, la Comunidad
gue mas cine produce, acogera
a los cineastas de toda Espaiia
para vender nuestro cine en el
extranjero». Aguirre destaco
lonecesario» deiniciativasco-
mo los «Screenings» para el ci-
ne espafiol y, en concreto, para
la industria que se hace en Ma-
drid, mercado que represénta
el 60 por ciento de la produc-
cién audiovisual espafiola.,,

El director del Instituto de
las Ciencias ¥ las Artes Audio-
visuales (ICAA)Fernando La-
ra indico que estos tres dias de-
dicados alapromocion del cine
espaiol conseguiran «que esa
asignatura pendiente del cine
espafiolquees su internaciona-
lizacion se vaya aprobando po-
CO & pocon. :
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DIARIO INDEFENDIENTE DE LA MANANA

56 peliculas espaiiolas, a la venta internacional

Un total de 56 peliculas espafiolas estara a disposicién de los
120 compradores internacionales que asistiran la semana proxi-
ma a la segunda edicién de Madrid de Cine Spanish Film
Screenings, cuyo objetivo es la venta del cine espaiiol fuera de
nuestras fronteras. Con un presupuesto de 600.000 euros, las
jornadas, organizadas por-la Federacion de Asociaciones de
‘Productores Audiovisuales de Espafia (FAPAE), se celebraran

los dias 10, 11 y 12 de junio en Madrid.— R_G.
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JOSE MARIA ROBLES

ila Casa Blanca pide una co-
s pia de El laberinto del fauno,

si Volver se puede ver con
subtitulos en chino y si Camarén
pone bocabajo el Festival de Mon-
treal con una doble tanda de bule-
rias, es que las peliculas espafiolas:
a) parecen tener cada vez mejor
cartel fuera b) la industria local del
celuloide quiza esté haciendo las
cosas bien, Poco, mucho o bastante
del éxito que supone la exportacion
de las cintas hechas aqui corres-
ponde a iniciativas como Madrid de
Cine. Spanish Film Screenings.

Del 10 al 12 de junioc (casualida-
des: apenas unos dias después de
que el Consejo de Ministros haya
aprobado el proyecto de la Ley del
Cine), la capital acoge la segunda
edicién del encuentro de caracter
cultural y comercial que esta detras
de denominacion tan internacional,
con la que se pretende promocionar
y difundir en el exterior las obras
con la etiqueta made in Spain.

A dar la bienvenida a los mas de
130 compradores fordneos y a la
veintena de periodistas de Reino
Unido, Francia, Alemania, Italia,
Bélgica y Portugal que han confir-
mado su asistencia se ofrecieron
ayer Esperanza Aguirre, presidenta
de la Comunidad de Madrid; la ac-
triz Carmen Maura, madrina de la
convocatoria, y Pedro Pérez, presi-
dente de la Federacién de Asocia-
ciones de Productores Audiovisua-
les Espaiioles (FAPAE), entidad or-
ganizadora de la cita.

«Es una iniciativa muy oportuna
y necesaria. Es indiscutible que to-
da industria para crecer y poderse
desarrollar en la era de la globaliza-
cién necesita mirar al exterior y
buscar nuevos mercados», apunté

. /
Maura y Aguirre, de pelicula
Encuentro. La actriz, que ejerce de madrina, y la presidenta regional
presentaron la Il edicion de ‘Madrid de Cine. Spanish Film Screenings’

la recién reelegida responsable del
gobierno regional, quien incidié en
el poder de la gran pantalla «para
que el arte y la cultura espafolas
sean mas conocidas en el resto del
mundo». Madrid, en ese sentido,
puede estar satisfecha: factura el

. 4 !
La actriz Carmen Maura, madrina de ‘Madrid de Cine', junto a Esperanza Aguirre, ayer, en la presentacion del encuentro. / carLos aLBa

L

Al

60% de la produccion filmica espa-
fola y acoge a mas de 300 empre-
sas dedicadas a dicho segmento de
mercado.

De las peliculas rodadas a este
lado de los Pirineos y proyectadas
en el otro —asi como de la acogida

34

que los espectores brindan a las
mismas— pudo ofrecer algunas
pistas la propia Maura, quien ha
trabajado en Francia, Rusia, Israel.
«El cihe espafiol no debe tener nin-
glin complejo de inferioridad», dejo
claro con una breve intervenciéon la

(de nuevo) chica Almoddvar, que
estuvo acompafiada, entre otros,
por Angeles Gonzéilez-Sinde, presi-
denta de la Academia de las Artes y
las Ciencias Cinematograficas de
Espafia y los productores Enrique
Cerezo y Elias Querejeta.

El contenido de los screenings,
que cuentan con 600.000 euros de
presupuesto  (120.000 aportados
por la CAM) y estan dirigidos sdlo
al pliblico especializado, lo detallé
el jefe de FAPAE: 56 peliculas en
cartel {con titulos como El camino
de los ingleses, de Antonio Bande-
ras; Yo soy la Juani, de Bigas Luna;
Cdndida, de Javier Fesser y Bajo
las estrellas, con la que Félix Visca-
rret se impuso en el dltimo Festival
de Mélaga) en las 11 salas de los ci-
nes Renoir y Renoir Princesa, dos
mesas redondas en el Hotel Husa
Princesa (sede de esta reunion de
trabajo), la apertura de una libreria
con otros 150 titulos, entrevistas,
actividades culturales...

En la casa de la Academia, don-
de tuvo lugar la presentacion de
Madrid de Cine, también se dejaron
oir otras instituciones colaborado-
ras. Angel Martin Acebes, vicepre-
sidente ejecutivo del Instituto de
Comercio Exterior, destacé el au-
mento de un 15% de las ventas de
cine espafiol a otros paises, as{ co-
mo la convocatoria de 10 becas de
formacion de profesionales de em-
presas avdiovisuales. Por su parte,
Fernando Lara, director del [nstitu-
to de la Cinematografia y de las Ar-
tes Audiovisuales remarcé que
«una de las asignaturas pendientes
del cine espanol es su difusion exte-
rior». Puede que por poco tiempo.

CINE SIN CRITICAS
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taesféricade Imanol Uribe, cu-
ya nota de prensa en inglés
anuncia que estibasadaenuna
novela de Pérez-Reverte.
Madrid de Cine es una de
las dos plataformas interna-
cionales con las que cuentael
¢ine espanol junto a los In-

Madrid de Cine presenta a 33 paises
las principales peliculas espaiolas

Yago Garcia
Madrid

@ .Le suena una pelicula titu-
lada Summer rain? Noesuna
produccion americana: es El
camirno de los ingleses de An-
tonio Banderas traducida al
idioma sajén. Como ésta, se
han doblado otras 56 peliculas
para Madrid de Cine 2007, la
segunda muestra de cine es-
panol que presenté ayer la ac-
triz Carmen Maura, madrina
delainiciativa, jurnto conla pre-
sidenta regional Esperanza
Aguirre, Su presupuestoesde
600.000 euros.

ABRIR NUEVOS MERCADOS

Elcertamen, organizadoporla
Federacién de Productores Au-
diovisuales Esparioles (FA-
PAE}, seramananay el jueves

en los cines Princesa y se tra-
tade unaplataformaparaven-
der y difundir as peliculas es-
pafiolasenel extranjero. Envez
de un festival al uso, orientado
al publicoy ala eritica, Madrid
de Cine quiere captar a distri-
buidoresinvitados de 33 paises,
para que exhiban peliculas es-
paiiolas. Poresolas screenings
(proyecciones) que serdn de
Jueves a sabado seran s6lo pa-
ra profesionales.

Muy cerca de alli, el Hotel
Husa Princesa (Princesa, 40)
acogerd el drea de negocios,
donde se decidira si peliculas
como Yosoy la Juani, de Bigas
Luna, retitulada I'm Juani pa-
ralaocasion, se danuna vuelta
por Europa o Estados Unidos.

Algunas delas apuestasdel
festival no han sido atin estre-
nadas en Espafia, como La car-

Esperanza Aguirrey Carmen Maura, ayer. EFE/ KIk0 HUESCA

28

ternational Film Screenings
organizados cada afio por el
Festival de Cine de Malaga.
En la edicién de 2006 de
Madrid de Cine 100 exhibido-
res vinieron a ver las 51 pelicu-
las participantes. La organiza-
cidnnodacifrassobrecudntas
lograron cruzar el charco.

Lacifra

L]
3 MILLONES

de euros es presupuesto
previste por el Gobierno para
difundir el cine espanolen el
extranjero este afio, un 30%
mas que en 2006. Segin Mar-
tin Acebes, del Instituto de Co-
mercio Exterior, “este com-
promiso seva a acrecentar”.

CINE SIN CRITICAS
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cINE Encuentro de productores

Madrid potenciala
distribuciondel cine
espanol enelmundo

EFE
MADRID
LaFederacion de Asociacionesde
Productores Audiovisuales Espa-
noles (Fapae) organiza, por se-
gundo ano consecutivo, Madrid
de Cine-Spanish Film Screenings,
una plataforma de promocién del
cine espanol en el mercado in-
ternacional que mostrara 56 fil-
mes entre el 10y el 12 de junio.
El presidente de Fapae, Pedro
Pérez, present6 ayer en Madrid la
sepunda edicién de este evento,
que, amadrinado en esta ocasion
por Carmen Maura, contara con
un presupuesto de 600.000 euros
y para la que ya han confirmado
su asistencia compradores de 33
paises, que podran ver peliculas
como laganadoradeldltimo Fes-
tval de Malaga, Bajo lus estrellas, de
Félix Viscarret, o El camino de los
ingleses, de Antonio Banderas.
El acto, que se llevd a cabo en
el edificio de la Academia de las
Artesylas Ciencias Cinematogra-
ficas de Espana, contd conla pre-
sencia de representantes de insti-
tuciones colaboradoras, como la
presidenta de la Comunidad de
Madrid, Esperanza Aguirre, el di-
rector del Instituto de las Giencias
y las Artes Audiovisuales (ICAA),
- Femando Lara, y el vicepresidente

del Instituto Espanol de Comer-
cio Exterior (ICEX), Angel Mar-
tin Acebes.

“Esincuestionable que toda in-
dustria, para crecer y poderse de-
sarrollar, necesita mirar al exte-
rior y buscar nuevos mercados”,
explicé Aguirre, que consideré
Madrid de Cine “una iniciativa
oportunay necesaria’.

Carmen Maura, que ha roda-
do peliculas en Francia, Israel o
Rusia, anadic que los Spanish Film
Screenings demuestran que “el
cine espanol no tiéne que tener
ningin complejo de inferioridad”.

EFE

La actriz Carmen Maura.
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Int'l buyers flock to Madrid Screenings
By Pamcla Rolfe
June 5, 2007

MADRID -- Spanish cinema's top brass convened with Madrid politicos Monday 1o demonstrate the
broad industry support for the second Madrid de Cine Spanish IFilm Scrcenings.

More than 130 buyers from 35 countrics are confirmed to attend the June 10-12 ¢vent, a jump from
last year's attendance and 70% greater than that for the now-defunct Lanzarote Screenings, which the
Madrid confab replaced.

Buyers will access the freshest and most diverse product Spain can offer, with 51 films screening at
the Princesa theaters and a videoteca available for other Spanish titles,

"Last year, w¢ were even more successiul than we had hoped.” said Pedro Perez, president of

> P
screenings host organization FAPAL, the federation of Spanish producers. "Madrid now forms part
of the international calendar as a must for buyers.”

FAPAE organizes the screenings, backed by a &curo600,000 ($808,974) budget, with institutional
and financial support from Spain's Foreign Trade Institute (ICEX), thc Madrid regional government,
the Madrid municipal government, the Madrid Film Commission and the Audiovisual Producers'
Rights Management body (EGLEIDA) as well as the local Princesa theater chain and movie
downloading Web site Filmotech.

"We are seeing an increase in the sale of Spanish cinema and we are satisfied with the Madrid de
Cine," ICEX exccutive vp Angel Martin said. "Last ycar, there was a 15% rise in sales."

According to Martin, sales revenue grew to &eurol00 million ($134.8 million) from &euro94
million the year before. Thus. ICEX has upped its commitment to Spanish cinema 30% this year,
investing some &curo3 million ($4 million) in assisting the industry to access foreign markets.

Among the titles that will screen are Carlos Saura's "Fados.” Antonio Hernandez's "El Menor de los
Males." Iristan and David Ulloa's "Pudor,” Fernando Perez's "Madrigal" Hernan Gaffet's "Ciudad en
Celo" and Alvaro Diaz Lorenzo's "Cafe solo o con Ellas.”

Among those confirmed to attend are Japan's Miyako Sonoki of Chase Film, Eri Kubo of Pony
Canyon, Kazutaka Kimori of Hexagon Pictures, Korea's Sinae Kim of Cincma Valley and Jason
Chung of Line Tree Entertainment. Representing the U.S. are Dori Begley of Magnolia Picutres.
Jose Ramon Ganchegui of Venenvision International, Alexandra Rossi of New Line Cinema,
Roberto Buso-Garcia of [HBO, Richard Rohrbach of LAPTV and David Bowlds of Strand Releasing.

Also attending arc the U.K's Emil Elmer of Pathe Distribution, Eve Schoukroun of ThinkFilm,
Eleonore de Pruncle of Universal Pictures. Helen Spencer and Bjorn Ricketts of Maiden Voyage
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Pictures, Andy Whittaker and Anna Godas of Dogwoof and Mark Adams of ICA Films as well as
Argentina's Guillermo Avellaneda of Bucna Vista International (Latin America) and Martin Iraola of
the Walt Disney Studios.

‘The numbers show a jump to 11 UK. buyers in '07 from six in 2006, 12 French buyers from five in
06 and 20 Eastern European buyers from 16 in '06,

"We've focused this year not only on increasing the foreign gencral press invited to collect material
to support the release of Spanish films in their respective countries, but on the quality of the buyers."
Perez said. "The people that are coming here have decisionmaking powers in their companies.”
Spanish sales agents generally applaud the Madrid initiative,

"lLast year's event was very positive,” said Max Saidel, president of Madrid-based sales outfit Latido.
"A lot of deals were started here. It's a great way to focus our attention and spend more time with
buyers intcrested in Spanish film and the capital's central location, it is a natural choice for Spain's
big sales event."

In addition to a series of roundtables discussing Madrid's new film law and the benefits of
international co-productions, organizers have organized a Tuesday night party at Madrid's hip

Ananda club.

But while Spanish nightlife, food and fun are ingredients organizers are using to attract international
execulives, Spanish cinema is the key.

"The message is clear. [t's not just that we make good movies," Spanish Film Institute chief

Fernando Lara said. "It's that we are selling them abroad.”
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DeAPlaneta to pick up U.S. pics o
Teams with Trans-Pacific

By JOHN HOPEWELL, EMILIANO DE PABLOS

MADRID -- Spanish-Italian joint venture DeAPlaneta, the controlling shareholder of Spanish
broadcaster Antena 3, has teamed with L.A.-based Trans-Pacific Media to move into the
acquisition of U.S. and international pics for the world market, including the U.S.

Headed by Laurie Woodrow, Trans-Pacific already advises DeAPlaneta, one of Spain biggest
film distributors, on the acquisition of films from the U.S. and Latin America for distribution in
Spain.

The new agreement between DeAPlaneta and Trans-Pacific, following DeAPlaneta's
consolidation of a foreign sales division last year, takes their relation two steps further.
According to Trans-Pacific prexy Woodrow, Trans-Pacific will now also look for primarily
"theatrically-driven U.S. indie projects with commercial potential" on which DeAPlaneta will
take worldwide rights.

Trans-Pacific will aid DeAPlaneta clinch U.S. distribution deals, she said.

"The only common denominator in the films we'll be looking to acquire is their international
market potential. We won't specialize in any genre or country. And we won't be taking
documentaries, nor formats, nor TV series," added Laia Medina, DeAPlaneta Intl., sales
manager.

DeAPlaneta current international sales slate is made up of Spanish titles, such as Fernando
Camara's psychological thriller "Dementia."

But, barring standouts, small Spanish pics -- like foreign-language fare worldwide -- have an
increasingly tough time closing international sales deals.

The Madrid-based sales agency 6 Sales has already moved into select U.S. fare, taking
international recently on "Gospel Hill," the first film from L.A.-based Deco Ent.

As a Spanish distributor, DeAPlaneta can ring its options, putting up equity, a minimum
guarantee or Spanish rights in order to tie down pics.

And it can play off Trans-Pacific's extensive know-how.

Trans-Pacific advises on acquisitions for other international territory distributors such as ltaly's
Dall'Angelo Pictures, Portugal's LNK Ent., Eureka Pictures in South Korea, and the Cathay
Organization in Singapore/Malaysia.
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TF1 dances with Saura's 'Fados' posted: 1on., Jun. 11, 2007,
2:14am PT

Latido sells 'Suicide’
By EMILIANO DE PABLOS

MADRID -- Leading French media group TF1 has inked with Spanish sales agent Latido
Films for all French rights to Carlos Saura's Portuguese song and dance pic "Fados."
Produced by Antonio Saura's Zebra Prods. and Luis Galvao Teles' Lisbon-based banner Fado
Filmes, "Fados" is Saura's eighth music-themed film.

Deal was closed at Cannes, where Latido also pre-sold "Fados" to Holland's ABC, Canada's
K Amerique, and Brazil's Europa Cines.

Venezuela's Amazonia also took Saura's upcoming pic as part of a package that also included
Roberto Santiago's "The Suicide's Club." Benelux rights for "Suicide" have been taken by
Brunbro.

At Cannes, Portugal's Cinema Novo acquired an eight-film package from Latido, led by
Tristan Bauer's war drama "Blessed by Fire," Korea's M&FC bought Miguelanxo Prado's
animated art movie "De Profundis."

Mexican distributor Quality Films also bought Colombian B.O. smash hit "Sonar no cuesta
nada" (A Ton of Luck).

"It was a good Cannes, despite the welter of quality films," Massimo Saidel, Latido's general
manager, told Daily Variety. Coinciding with the second Madrid de Cine-Spanish Film
Screenings, running June 10-12, sales consortium Latido has added a new title to its sales
line up: Catalan auteur Ventura Pons' "Barcelona, un mapa," (Barcelona, A Map).

The drama toplines Spanish theater muse Nuria Espert and Josep Maria Pou ("The Sea
Inside"). Now in post, "Barcelona" marks Pons' return to gay-themed filmmaking.
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Filmax, Patagonik sign pact

By JOHN HOPEWELL, EMILIANO DE PABLOS

MADRID -- Spanish mini-studio Filmax Ent. and top Argentine production house Patagonik
are closing a co-development deal to produce a TV series spinoff of animated feature "The
Hairy Tooth Fairy," the highest scoring Spanish pic at the B.O. this year.

Unlike the feature, which employed a mix of live action and 3D, "The Hairy Tooth Fairy: the
Series" will be 100% 3D, said Filmax Animation CEO Francisco Rodriguez. Patagonik and
Filmax, co-owners of the property, are thrashing out concepts for the skein, playing off the
feature in which a small girl sets out to free a kidnapped sugartooth fairy, a mouse called
Ratoncito Perez.

Patagonik and Filmax aim to bring in partners from France and ltaly, which also have
traditions of a mouse version of the sugar-tooth fairy.

A sequel feature is in production, directed by Andres Schaer, which will be ready for delivery
in 2008.

The series would be completed in 2009/10. "We have a brand. We have to keep it alive,"
Rodriguez explained.

"Fairy," the series, will be presented at the Cartoon Forum in Gerona, Catalonia, this
September.

Co-produced by Filmax and Patagonik, toon pic "Fairy" bowed Nov. 10 in Spain and finished
with a cume of Euros 3.6 million ($4.9 million), making it the highest-grossing Spanish toon pic
ever.

"Fairy" was also one of only two Argentine pics to have a significant B.O. impact in Argentina,
where it grossed $2.4 million.
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TLA takes ICrime,l lBedl Posted: Mon., Jun. 11, 2007, 8.'17:;13n71_

Roundtable welcomes film law

By JOHN HOPEWELL, EMILIANO DE PABLOS

MADRID -- U.S.-U.K. specialty distrib TLA Releasing has closed U.K. home entertainment
and TV rights to two titles sold by Spain's Sogepagq: Alex de la Iglesia's hit comedy "Crimen
Ferpecto" (Ferpect Crime) and Emilio Martinez Lazaro's sex musical "Los dos lados de la
cama" (The Two Sides of the Bed).

Films will be released late 2007 or early 2008.

A darkly-humored marriage farce produced by Sogepaq sister company Sogecine, as well as
Panico Films and Italy's Planet Pictures, "Crime" stars popular Spanish player Guillermo
Toledo as a husband obsessed with dispatching his gruesome wife.

"Bed" is a ribald Sapphic farce, peppered with new versions of Spanish pop classics, in which
two buddies' g.f.s dump them, and, to the guys' chagrin, start a lesbian affair.

Deals continue TLA's strong relations with Spanish filmmaking, especially on edgier or gay
pics. TLA released both "20 Centimeters," sourced from Sogepaq, and "Bear Cub" theatrically
in the U.S.

" '20 Centimeters' was probably the most successful festival hit we've ever had," said Richard
Wolff, TLA director of acquisitions.

TLA is actively looking to service the DVD distribution of Spanish films in the U.S., he added.
Wolff announced the deals at the 2nd Madrid de Cine-Spanish Film Screenings, Spain's
biggest dedicated mini-mart for Spanish films, which kicked off Sunday.

As producers and sales agents were advancing deals Monday, or unveiling licensing accords
closed at or after Cannes, proceedings were dominated by a largely upbeat analysis of
Spain's in-the-works film law at a round table organized by the Fapae producers association,
"The New Film Law: A New Panorama Opens for Spanish Cinema?"

Panelists' answers suggested a qualified yes.

Panel chair Fabia Buenaventura highlighted some of the changes for the better.

The draft law, which looks set to be fast-tracked through parliament this year, extends 18%
tax deductions to financial investors through 2011.

The deductions are levied on taxable income, not tax payment: in other words, an investor
whose taxable income is $100 and tax rate 30%, can deduct $18 against film investment --
60% of his tax bill, Buenaventura said.

Currently reserved for feature and animated films and docu-pics, state subsidies will now be
extended to include animated series and TV movies.

The law still has to pass parliament.

"There has been no public opposition to the law expressed to date by any political party,"
Buenaventura added.
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Antonio Hernandez y Cortés
destacan en ‘Madrid de Cine’

El certamen
proyectara ‘El menor
de los males’, ‘Los
Borgia’y ‘Concursante’

- M. SANCHEZ -
SALAMANCA
Ef menor de los males, que se vio
por primera vez en el lestival de
Cine de Mdlaga {donde recibid
varios de los premios mas impor-
tantes), y Los Borgia, del director
salmantino Antonic Herndndez
se proycectarin en ¢l Festival
Madrid de Cine en los préximos
dias, en los que el veterano
cineasta pefarandino compartird
Protagonismo <on un paisanc,
Rodngo Cortés, quien, tras su

paso también por Mélaga (donde

también {ue premiado), Cine-
maecuropa y ¢l préximo fesaval
de la Reptib]ica Checa Karlovy
Vary, verd proyectada su dpera
- prima, Concursanie, en csta edicidn.

Unas jornadas que convoca-
ron ayer a Gerardo Herrero, el
mismo Antonlo Herndndee,
Assumpta Serma y Pancho Gasal
alrededor de 1a mesa redonda en
la que, bajo el titwlo Ley de Cine
&8¢z abre un nuevo panorama en el cne
espasiol? analizaron pros, contras
y alternativas al recién aprobado
Proyecto de Ley.

Estas jornadas, organtzadas en
Madrid por la Federacidén de
Asociaciones de Productores
Audiovisuales Esparioles (FAPAE)
para la promocién internacional
del cine espanol, reunieron el
punto de vista-de los produciores
mndependientes (Herrero y Casalj,
del director de cine {HernAndez)
y de los intérpretes (Serna), que
comnadieron en reabizar un balance
posttivo del Proyecto de Ley apro-
bado ¢n Consejo de Ministros cl
‘pasado 1 dc junio.

Heréndez {‘lzquienl}, junte a Raberto Alvarez, en el redaje de B menor de fos mafes.

Las bases sobre las que gir el
debate fueron la figura del pro-
ductor independiente, la incor-
poracién de las peliculas para tele-
visién y ammacion al Fondo de
Proteccién de la Cinematografia,
la sustitucién del Instituto de
Cienaas y Artes Cinematogréficas
{(ICAA) por la Agencia Estatal dé
Cinematografia y las Artes
Audiovisuales y los incentivos fis-
cales para la inversién en pro-
duccidn anematogrdfica.

El productor de ttulos como
Les lunes @l sol y vicepresidente de
FAPAE, Pancho Casal, considerd

“un avance importantisimo” la
desgravacién del 18 por ciento
para los inversores externos con
el fin de “hacer el cine espafiol
atractivo desde el punto de vista
meramente financero”. Mientras,
Hernandez, cuya préxima peli-
cula sexd Garbo, aportd el punto
de vista “de fa clase obrcra”, y
recalcé “la importancia de la pro-
mocién” asi como de la capaci-
dad “de prometer 2 los inversores
no sélo desgravaciones, sino la
garantia de que eso funciona” por-
que hay “talento y emocién” tras
los proyectos del cine espaiiol. i
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Zebra plots China-set Jesuit =" 73%mF"
drama

Antena 3 backs 'Ricci’

By JOHN HOPEWELL, EMILIO MAYORGA

MADRID -- Antonio Saura's Zebra Producciones has inked with broadcaster
Antena 3 to produce the China-set "ElI manuscrito Ricci" (The Ricci
Manuscript), a movie budgeted at north of $13.4 million and set to shoot in
China.

Pic's screenplay is being written by director-scribe Joan Potau, Curro Royo
("The Suicides' Club") and Carlos Martin ("Swindled").

A fictional historical adventure pic set in the 17th century, "Ricci" turns on two
Jesuits dispatched to search for the Jesuit diplomat and translator Mateo
Ricci, who forged relations between the Jesuits and China.

Ricci's manuscript, they discover, can warp the delicate balance of power
between protestants and catholics in Europe.

The Spanish-language "Ricci" will be set up as a co-production between
Ensueno Films, the production arm of broadcaster Antena 3, Zebra, European
co-producers -- most probably including one from lItaly -- and a Chinese co-
producer, Saura told Daily Variety.

Saura will continue conversations about studios and locations in China during
this month's Shanghai Film Festival, which will screen in competition the
Zebra's produced literary farce "Miguel and William."

This is just the latest in a lengthening line of historical pics produced by
Ensueno, led by "Independencia!," set against Napoleon's siege of Zaragoza.
"My take is that either you go high-end in terms of national budgets or low-
budget, creative films. What | want to avoid is the middle-ground," said Saura.
One example of a low-budget Zebra production, Jose Luis Lopez Linares'
docupic "The Chicken, Fish and The King Crab," about the Bocuse d'Or
cuisine contest, screened to an upbeat reaction as a work-in-progress in the
Berlin Fest's Eat, Drink, See Movies section.
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Alta piCkS up Macy movie 2007, 1:58am PT

‘Coming Back' stars Hayek, Buscemi

By EMILIANO DE PABLOS

MADRID -- Spain's top arthouse distributor-exhibitor Alta Films has closed
Spanish rights on William H. Macy's directorial debut, the coming-of-age
comedy "Keep Coming Back," starring Salma Hayek and Steve Buscemi.
Deal was inked at last month's Cannes market with London-based sales agent
ContentFilm.

Alta also inked with Paris-based Roissy Films on the France-Lebanon co-
production "Caramel," a comedy that played in Directors' Fortnight.

Written and directed by Lebanese actress Nadine Labaki, "Caramel" narrates
the story of five women from different generations and religions who meet in a
Beirut beauty salon.

Andrey Nekrasov's documentary "Rebellion: The Litvinenko Case," about the
Russian security service agent Alexander Litvinenko, murdered last November
in London, was also picked up by Alta from French sales agent Rezo.

"We have been buying cautiously at Cannes," Alta's head of acquisitions
Enrique Gonzalez Kuhn told Daily Variety in Madrid.

Gonzalez Kuhn's caution has a logical explanation: Beyond languishing B.O.
and rampant piracy in Spain, local arthouse distribbers are waiting for visibility
on the new art film acquisition policy of Spanish pubcaster RTVE.

RTVE's cultural service La 2 is the only Spanish free-to-air nationwide channel
that regularly broadcasts arthouse pics.
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Quiroga zombie pic wanders 7 rarampr

globe
‘Hora' sold to U.K., Germany, Japan

By MARIA ALVAREZ RILLA

MADRID -- Licensed by Richard S. Guardian's L.A.-based sales company
Lightning Ent., Spanish helmer Elio Quiroga's "La Hora fria" (The Dark Hour)
has alighted in a bevy of major territories, closing Germany (Splendid Films),
Japan (Transformer) and the U.K. (Hi-Fliers).

Skedded for Spanish release this September, "Dark Hour," a lyrical sci-fi
zombie pic, has also sold to Brazil and Portugal (MPA), Russia (Luxor), the
Philippines (Pioneer) and Turkey (D-Productions).

The sales come as, doubling her bet on young, internationally-skewing
Spanish talent, "Dark Hour" associate producer Margaret Nicoll has
associated with Goya short winner Jacobo Rispa to produce his first English-
language feature, "Tierra extrana."

Nicoll shares production duties with Rispa and Leslie Calvo's label, Salvaje
Films.

Exploring immigration issues, the action-packed, romantic mystery-thriller
turns on a young woman's odyssey to find out how her truck driver husband
ended up in jail, convicted of killing two immigrants.

Set in Tangier, Morocco, and now entering pre-production, "Tierra" is
structured as a Euros 2.5 million ($3.3 million) European co-production.
Spain will provide majority finance. Film will feature a multicultural cast.
Rispa's background as a TV director, helming episodes of top-rating Spanish
skein "Hospital Central," is a plus, Nicoll said.

So is the Internet, she added: Web buzz on "Dark Hour" had powered interest
from festivals and companies abroad.

"Films based on internationally viable commercial objectives build more
industry in Spain," Nicoll said.

Quiroga himself has chiller "No Do" in post, which is also associate produced
by Nicoll.

Quiroga is hesitating between two projects -- "Tesla" and "La Corte..." -- to
make his English-language debut.

This will be financed from the get-go by international coin, Nicoll told Daily
Variety.
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Venevision takes three at  posted: Tue., sun. 12,
Madrid 2007, 7:55am PT

Event elicits mixed response

By JOHN HOPEWELL, EMILIANO DE PABLOS

MADRID -- Miami-based Venevision Intl. inked U.S. DVD, video-on-demand and pay-
TV rights Tuesday to a trio of titles at the Madrid de Cine-Spanish Film Screenings.
Pics nabbed by Venevision for broadcast on its 24-hour Spanish-language movie
channel VeneMovies, said Venevision international acquisitions exec Jose Ramon
Ganchegui, were Mexican wrestling docupic "Loco Fighters," sold by Notro Intl, and
Cesar Martinez's youth social drama "Arena en los bolsillos," and Jorge Nebra's
Cuba-set feature debut "Habanece," both licensed from Bulbeck & Mas.

The second edition of the Screenings faced several challenges.

Running Saturday night through Tuesday, the event came hot on the heels of
Cannes. So much of the product had already been seen.

Spanish sales agents praised the number of buyers in attendance -- significantly up
on 2006 -- and the caliber of some execs.

"There are some important buyers and companies represented here, and we get
quality time with a lot of people," said 6 Sales topper Marina Fuentes.

But Spain's film industry just doesn't have the critical mass of big international titles to
attract all significant buyers worldwide.

So sales companies postpone the bows of many of their best and biggest pics for
international fests.

Of new or newish films that did receive official screenings, though sometimes off
limits to Daily Variety, Roberto Santiago's broad black comedy "The Suicide Club"
and Lucia Puenzo's perceptive hermaphrodite drama "XXY" were among the most
praised by buyers.

"Presumed Guilty," a five-a-side soccer comedy from Enric Folch, was thought
simpatico by more mainstream distributors.

Ramon Costafreda's "Wrap Up" proved an understated rough diamond: its challenge
will be to find a marketing hook.

Sergio Oksman's docupic "Goodbye, America," which has a cigar-chomping Al Lewis,
Grandpa Munster, reminiscing about his acting career and political activism, suggests
some kind of U.S. niche distribution potential.

Perhaps the biggest new title, in terms of budget, at the Screenings was helmer-
producer Ibon Cormenzana's "The Totenwackers," a proficient children's horror film in
which three kids battle adults' evil deeds, persuasively personified by a poker-faced
Geraldine Chaplin.

Cormenzana's second directorial sally has sold all Latin American rights to Belgium's
CDC. Pic is repped by Filmax.

In unreported recent deals, Antonio Hernandez's darkly elegant comedy "EI menor de
los males" (The Least of all Evils), another buzz title, has been picked up for
international sales by 6 Sales and sold near straight-off-the-bat to LAPTV for Latin
American pay-TV.

6 Sales has also taken international on Spanish 70s film shoot satire "Dias de cine"
(Cinema Days), the latest film from David Serrano ("Football Days").



Kevin William's KWA sold "La caja" to Serbia's MCF Megacom Film and pan-regional
Latin American pay-TV rights on the same title to LAPTV.

LAPTV, one of the most steadfast of Spanish film buyers, also bought three films
from Latido in Screenings deals: "The Gronholm Method," "Viva Cuba" and "Los aires
dificiles."

Latido also closed Canadian all rights with Mongrel Media on Cesc Gay's "Fiction"
and Jose Luis Cuerda's "The Education of a Fairy." "Fados," Carlos Saura's
sumptuous Portuguese song and dance film, went to Lev Films in Israel.

Most deals accelerated by the Screenings will close in upcoming weeks: the
international market is tough, not just for Spanish-language films but foreign-
language fare in general.

"But it's precisely because the market's tough that we need a Screenings," said
Spanish producer Jose Maria Morales.

Of bigger-budgeted pics, Lola did arrange a sneak screening for Adrien Brody-
Penelope Cruz romancer "Manolete." Filmax had a promo of Brad Anderson's
"Trans-Siberian," currently in post.

6 Sales unveiled early footage from Miguel Bardem's comic book adaptation
"Mortadelo & Filemon. Mission: Save the Planet" to a generally upbeat response.
Mood at the Screenings, though realistic about the tough international market, was
generally upbeat thanks to an in-the-works film law, approved by Spain's Council of
Ministers June 1, which raises tax breaks for Spanish film production from 5% to 18%
of investment for purely financial investors.

Jonathan Holland, Emilio Mayorga and Maria Alvarez Rilla contributed to this report.
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